
 
 

 

DESTINIA.COM ANNOUNCES NEW SERVICES FOR MUSLIM TRAVELLERS 
 

- New service directs Muslim travellers to flights offering halal meals 

- The OTA also shows special flights available for pilgrims travelling to Mecca 

 
July 27 2015. Dubai, United Arab Emirates: Destinia.com has announced the introduction of two new services 
suited to improve the travel experiences of the Muslim community.  
 
Customers accessing Destinia.com from the Middle East and North Africa, or choosing to view the website in 
Arabic from anywhere in the world, will be able to immediately see through a distinctive icon whether their flights of 

choice offer halal meal services on board.  
 

“We spend a great deal of time understanding the needs of regional travellers,” said Ines Chueca, Strategic 

Partnerships Manager at Destinia.com. “It’s important that our customers enjoy their travel experiences and are receiving 
the level of service they deserve. Through our new services, we are aiming to deliver bespoke experiences for Muslim 
travellers from the very beginning of their journey, ensuring that their needs are satisfied.” 
 
Adding to their portfolio of services for Muslim travellers, Destinia.com has also launched a service whereby those flights 
with exclusive rates for pilgrims to Mecca are indicated from the very first flight search in all languages. This service will 
facilitate arrangements for religious travellers, helping them avoid inconveniences as, for example, flights to the Holy city 
have particular visa requirements which are exclusive to religious visitors. 
 
Focusing on offering their travel expertise through personalized services, Destinia.com has adapted to regional preferences 
through innovative services including their home payment system pay@home in the UAE and KSA. Destinia.com has shown 
its commitment to the region by driving inbound tourism through a successful promotional campaign in collaboration with 
Dubai Tourism Commerce Marketing (DTCM) earlier this year. 
 
One of the top online travel agencies (OTA) in Europe, the website was the first of its kind to offer its services in Arabic, and 
currently works in 32 other languages. With a strong presence in the Middle East, Destinia.com has offices in Cairo and 
Dubai and witnessed a sales growth of 140% in the region last year. Destinia.com aims to be positioned as one of top three 
online travel agencies by 2017 in the Middle East. 
 
                                                                                         ENDS 
 
Notes to editors: 
 
About Destinia.com  

Destinia.com is an international online travel agency with offices in Spain, Egypt and Dubai.  Destina.com received 65,7 
million unique users in 2014). Founded in 2001, Destinia.com has 150 employees and almost two million clients. 
Destina.com boasts a selection of 300,000 hotels and 600 airlines and processes reservations in 32 languages. The 
company pioneered offering space travel (2006) and accepting bitcoin payments (December 2013); launched the first app 
for Google Glass to book hotels (May 2014) and has developed a virtual reality experience with the Oculus Rift (April 

2015). 
 
Discover Destinia.com in the UAE by visiting: www.destinia.ae  
Visit our press room: blog.destinia.com/en/press-room  
Twitter: @Destiniacom 
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